Literature Review

It is widely acknowledged that employer and indeed public perceptions of vocational and applied qualifications are inextricably linked to their success in terms of demand, value and the creation of a skilled, qualified workforce. The reasons for poor perception is still a factor under investigation by many researchers, ‘The literature on barriers to engagement focuses mainly on workforce development, rather than on barriers to the more general collaboration between employers and providers…’(Macleod & Hughes 2005 p.21) However, Chapter 4 of the Leitch Review (2006) suggests that across the education system as a whole ‘complexity, combined with the low economic value delivered by some qualifications, has constrained investment in skills by employers and individuals….neither can get the skills they want ……This has driven the low value historically attached to vocational qualifications’ (4.34 p.80)

Literature relating to poor public perception is particularly limited and yet in the XXXX Survey 2005 it is reported that ‘just 22% of year 9 respondents and 28% of year 10 respondents were not interested in any vocational subjects listed in the survey’ (LSC 2005) the choice of wording suggests that the figures are not significant, however, this equates to approximately a quarter of those surveyed. Of the 11 vocational areas listed, XXXX industries had the least interest (4%male, 19%female). XXXX, on the contrary, report increased numbers of school leavers wanting to enter XXXX professions due to increased awareness via the media, predominantly television programmes, there is an admission however, that many of these have unrealistic views about both wages and the work itself.

In terms of employers, the Learning and Skills Network (2007), citing research conducted by Hillage et al., 1997, suggest there are three main reasons for non-engagement with providers. The first being that employers perceive there to be no value, particularly to the individual company, in educational partnerships. The second relates to employer constraints such as time and staffing constraints. The third reason relates to the level of awareness of and existing links with providers. 

